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  NOMINATION FORM QUESTIONS                                                                                                                   
            

The following is a preview of the information that will be requested in the online nomination process. The information is provided 

for reference and nomination preparation. Actual entries must be made online at www.edisonawards.com between September 1, 

2015 and December 4, 2015. Finalists will be announced February 11, 2016 and winners will be announced on April 21, 2016. 
 

In addition to the tips provided in this document, a 2016 Edison Awards Nominations Worksheet is available online to aid you in 

collecting the information you will need to craft your entry. 
 

NOTE: Nominees are encouraged to submit their entries early in the season to maximize their visibility to our audience as well as 

promote their nomination through their own publicity and marketing campaigns. Discounted entry fees expire on Oct. 2 and Nov. 6, 

2015. 

PRIMARY CONTACT INFORMATION 

First Name: 

Last Name: 

Title: 

Company - List the name of the organization launching the product or service: 

PR Firm - Name of PR firm submitting nomination (if applicable): 

Name of Product/Service being nominated: 

Address 1: 

Address 2: 

City: 

State/Province: 

Country: 

Zip Code/ Postal Code: 

Work Phone: 

Cell Phone: 

Email: 

LinkedIn:  

IMPORTANT: Take care that the 

organization and product names are 

spelled EXACTLY the way they should 

appear. Many products/services should 

have symbols (such as ™, ©, and ®) 

included.  It is important to enter that 

information precisely.  Please provide the 

EXACT product/service as it is registered, 

trademarked or licensed. This name will be 

used on the Edison Awards website, in 

newsletters, for lists of Finalists/Winners, 

and on Edison Award trophies for winners. 

 

http://www.edisonawards.com/
http://www.edisonawards.com/downloads/2016-EA-NominationsWorksheet.xls
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NOMINATION INFORMATION 

 
When did/will your innovation become available? - To qualify for consideration as a nominee for a 2016 Edison Award, your 

product or service must have been launched on the market and be available to end-users between July 1, 2014 and February 28, 

2016. 

 

Company Website - Please provide the website URL for the company whose product/service is being nominated. 

 

Image of Company Logo - Please upload a high-resolution image of your company or brand logo. This should be in JPEG or PNG 

image format, with dimensions no smaller than 800x600 pixels and a file size of 2MB or less. This image may be used on the Edison 

Awards website, newsletter, promotional materials and/or judging process. 

 

Stock exchange ticker symbol (if applicable) - This information will allow the Edison Awards’ social media posts about your 

company's product/service to receive more publicity. 

 

Social Media Outreach - Optional: Please provide the URL/link(s) to the social media profiles dedicated to the product or service you 

are nominating, and/or to your organization.  

 

Company Social Media Links 

Facebook: 

LinkedIn: 

Twitter: 

Google+: 

Instagram: 

 

Product/Service Social Media Links 

Facebook: 

LinkedIn: 

Twitter: 

Google+: 

Instagram: 

 

Product/Service Website - Please provide the URL link to the web page dedicated to the product or service being nominated.   
 

Image of Product or Service - Please upload a high-resolution image of your product or service. This should be in JPEG image format, 

with dimensions no smaller than 800x600 pixels and a file size of 5MB or less. This image may be used on the Edison Awards 

website, newsletter, promotional materials and/or judging process. 

 

Video about Product/Service - Optional: Provide the URL link to a YouTube or Vimeo video or presentation of your product or 

service. This may be used in the production of the 2016 Edison Awards Gala. (See “Tips for Submitting a Nomination” on p.10 for 

time guidelines.) 

 

2nd Video about Product/Service - Optional: If you have a second video about the product or service being nominated, such as a 

member of your team sharing information about why your innovation is unique, please provide the URL/link to the video here. 

 

Thumbnail Description - Provide a brief description in 300 characters or less (approximately 50 words) that best describes your new 

innovation.  Judges will use this information (along with a link to additional details) to get a clear overview of your product or 

service. 

 

IMPORTANT: This thumbnail description is a critical element in your nomination because it is the first thing that the judges will read 

about your new product/service. This thumbnail description will also be used to promote your nomination on the Edison Awards 

website, in our newsletters, and through social media. It is strongly suggested that you work with your colleagues to craft a carefully 

worded and correctly spelled thumbnail description that is as descriptive as possible. It should be understandable to others outside 

your industry; getting feedback from individuals outside of your industry as well as your own company experts is highly 

recommended. 
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Snapshot Description - Provide in 70 characters or less (approximately seven words) a brief description that captures your new 

innovation. (For nominations that become finalists, this snapshot description will be used by the production company to describe 

their products/services that are featured at the Gala Awards Ceremony on April 21, 2016 in New York City.) 

 

Differentiation - If there are other, similar products/services already in the marketplace, please describe in 630 characters or less 

(approximately 100 words) how your innovation differentiates itself from the competition. 

 

Who prompted you to submit this nomination? (A list of options will be provided) 

 

EVALUATION CRITERIA 

 
Built on the heritage of Thomas Edison and the 28-year legacy of the Edison Awards, the evaluation criteria ensures that all 

organizations can clearly communicate and showcase their nomination.  There are no precise, objective metrics that unambiguously 

define a product or service’s level of innovation. Edison Awards has developed an evaluation system and a corresponding set of 

assessment tools and scales to allow for a fair, honest and equitable assessment of each entry. 

 

While responding to each evaluation criteria, realize that there may be overlaps and interactions among the four areas.  While 

responding to each section within 630 characters (approximately 100) words may be a challenge, nominees are encouraged to 

employ focus, clarity, and precision in their responses so each entry can best be assessed on its merits.  On the occasion when our 

judges have questions, you may be contacted to provide additional information during the judging process.   

 

CRITERIA #1: CONCEPT – Opportunity, conception, method & development 

 

In the true spirit of Thomas Edison, our organization looks for innovations that not only address a need and solve a problem, but also 

seize an opportunity and create a new market or industry. And true to Edison’s work, the Edison Awards is interested in the overall 

method and development of the concept and opportunity. How did discovery, collaboration, iteration, prototyping, etc. contribute 

to the conception and development of your innovation as it progressed from genesis to design and implementation? 

 

In 630 characters or less (approximately 100 words), please describe the basis of the concept, method of development and the 

overall process of bringing the concept to life. 

 

CRITERIA #2:  VALUE – Need/desire, differentiation, advantage & cost 

 

For Edison, value was a primary driver for his innovations. How does your innovation satisfy an existing need or desire?  Please 

provide evidence for how your offering is different and whether it has distinct, game-changing advantages over any alternatives. 

Also important is its unique value proposition—the relationship between its cost/benefits and its economic desirability. 

 

In 630 characters or less (approximately 100 words), please provide an explanation of your concept’s underlying need or desirability, 

its distinct advantages, unique value proposition and cost-desirability profile. 

 
CRITERIA #3:  DELIVERY – Message, engagement, availability, achievement 

 

Edison was not only an accomplished innovator, but also a great communicator, marketer and master of delivery.  How is the 

message and broader story of your innovation communicated in clear and compelling ways?  Please provide interesting examples of 

how you have engaged consumers, and how you have made your offering available to the marketplace. Finally, describe how the 

value proposition of your offering is being achieved, fulfilled and validated in the marketplace. 
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In 630 characters or less (approximately 100 words), please provide a clear sense of how you are positioning, communicating, 

distributing, marketing and validating your innovation. 

 

CRITERIA #4:  IMPACT – Sustainability, social responsibility & potential 

 

Edison devoutly believed that real innovation not only demonstrated commercial success, but also impacted the world in meaningful 

ways. What is the immediate and long term impact your innovation has on the environment and society as a whole?  How does your 

offering establish a vision or provide inspiration to future innovation and innovators? 

 

In 630 characters or less (approximately 100 words), please share the impact and results your innovation is having on the 

environment, society as a whole, future innovations and future innovators. 

 

Award Category 

Please choose one category from the list below that best aligns with your product or service’s industry. The Edison Awards Steering 

Committee reserves the right to move your nomination into another category or to create an entirely new category if they feel it 

improves your opportunity to win.   

 

___ Applied Technology 

___ Athletics, Sports & Recreation 

___ Collective Disruption 

___ Consumer Electronics & Information Technology 

___ Consumer Goods 

___ Energy & Sustainability 

___ Health & Wellness 

___ Industrial Design 

 

___ Innovative Services 

___ Living, Working & Learning Environments 

___ Media, Visual Communications & Entertainment 

 ___ Medical/Dental    

___ Science  

___ Social Innovation    

 ___ Transportation & Logistics 

 

COMPANY INFORMATION 

 
Please help us learn about your company by answering the following questions. All questions on this page are for informational 

purposes only and the answers given will in no way affect your chances of winning a 2016 Edison Award. 

 

If selected as a finalist, would you be interested in 

donating items for the gala gift bags? 

___ Yes 

___ No

How many people does your company employ? 

___ Fewer than 10 

___ 11-50 

___ 50 or more  

 

What size is your company? 

___ Under $1.5 million annual sales 

___ $1.5 to $10 million annual sales 

___ $11 million to $50 million annual sales 

___ Over $50 million annual sales  

 

Is your company actively seeking funding relating to the 

product or service you are nominating? 

___ Yes 

___ No 

 

Does your company qualify for recognition as a minority-

owned business (whose ownership is 51% or more African-

American, Hispanic, Asian, Women or other)? 

___ Yes 

___ No  
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CONTRIBUTORS 

 
Recognizing Thomas Edison's team approach to innovation, the Edison Awards recognize and honor the team involved with the 

design, development, and manufacturing of your entry. You will have the opportunity to provide up to six additional names and 

contact information (including marketing agencies) so that we can keep these individuals informed throughout the Edison Awards 

competition. 

 
Contributor #1 

First Name:  

Last Name: 

Title: 

Company: 

Work Phone: 

Cell Phone: 

Email: 

LinkedIn: 

 

Contributor #2 

First Name:  

Last Name: 

Title: 

Company: 

Work Phone: 

Cell Phone: 

Email: 

LinkedIn: 

 

Contributor #3 

First Name:  

Last Name: 

Title: 

Company: 

Work Phone: 

Cell Phone: 

Email: 

LinkedIn: 

 

Contributor #4 

First Name:  

Last Name: 

Title: 

Company: 

Work Phone: 

Cell Phone: 

Email: 

LinkedIn: 

 

Contributor #5 

First Name:  

Last Name: 

Title: 

Company: 

Work Phone: 

Cell Phone: 

Email: 

LinkedIn: 

 

Contributor #6 

First Name:  

Last Name: 

Title: 

Company: 

Work Phone: 

Cell Phone: 

Email: 

LinkedIn: 
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APQC CUSTOMIZED PRODUCTIVITY REPORT (Optional) 

 
As an Edison Awards nominee, you will have an opportunity to receive a customized productivity report ($5,000 retail value) tailored 

to your organization, at no cost for members of our Edison Awards community. The report would identify potential performance 

gaps in getting high-quality products and services to market.  

 

The American Productivity and Quality Center (APQC) is one of the world’s leading proponents of business benchmarking, best 

practices, and knowledge management research.  As an esteemed Edison Awards partner, they are inviting you to participate in their 

upcoming 2015 “Product Development Open Standards Benchmarking Assessment” project. 

 

You would receive: 

 A report tailored to your organization (retail value of $5,000) at no cost. 

 Identification of potential performance gaps in getting high-quality products and services to market 

 Insight into how your organization compares to similar organizations 

 Insight into what made your organization so successful 

 Possibly have a case study written about your organization 

 Possibly have your organization featured on a webinar or in a webinar series 

 Learn from APQC’s knowledge base 

 A free copy of the full report 

 

Not taking advantage of this opportunity will in no way affect your chances of winning an Edison Award. If you have any questions 

about the survey, please contact Madison Lundquist at mlundquist@apqc.org.  

 

___ We would like to receive an emailed invitation for this opportunity. (The invitation will be emailed to the primary email 

address for this entry.) 

 

 
 

SOCIAL RESPONSIBILITY 

 
An Edison Award represents an enormous achievement and public recognition that your work is truly innovative with enormous 

impact in the world. Consistent with Thomas Edison's values and principles, we believe that success carries with it responsibility. As 

an Edison Award candidate, we hope and expect that, should you win an Edison Award, you will be willing to give back to your 

employees, your community, your nation and the world in important and meaningful ways. 

 

We are asking all nominees to make a pledge that, should they win an Edison Award, they will be willing to give back in some form, 

however small or large, to create a positive impact in the world by globally recognizing, honoring and fostering innovation and 

innovators. 

 

We invite you to explore giving options through Edison Universe, a 501(c)(3) dedicated to innovation education. Ways of 

contributing may include mentoring students, sponsoring internships, hosting field trips or organizational tours, providing 

educational curricula, licensing the Edison Awards Seal, serving as a future judge or sponsoring a program. 

 

___ Yes, I pledge to give back to the innovation community by becoming involved with the Edison Awards or Edison Universe 

efforts if I win an Edison Award. Not agreeing to this pledge will in no way affect your chances of winning an Edison Award. 

mailto:mlundquist@apqc.org
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ACCEPTANCE OF TERMS 

 
Nominations cannot be submitted without acceptance of the Terms & Conditions below. 

EDISON ACHIEVEMENT AWARD™, EDISON AWARDS™, EDISON UNIVERSE™, the Edison Awards Logo, and 2016 EDISON AWARDS™ 

are trademarks of AF Networks LLC, licensed to Edison Universe™ for purposes of conducting the 2016 Edison Awards™.  All 

information, materials, functions, logos and other content contained on the Edison Awards site is the copyrighted property of AF 

Networks LLC.  Except as specifically agreed to in writing, no AF Networks trademark or copyrighted material may be used, 

reproduced, transmitted, distributed or otherwise exploited in any way. 

 

Use of Finalist/Winners' Products in Advertising 

If your product is selected as a finalist or voted a Gold, Silver or Bronze winner in your category, you authorize the Organizer to use 

your product to advertise and promote the EDISON AWARDS. For purposes hereof, the term "use" includes but is not limited to any 

reproduction, photograph, illustration, film, video, digital reproduction or other depiction of your product and its label, packaging 

and trademark. 

 

Organizer's Rights in the Trademarks 

You acknowledge that the EDISON AWARD, EDISON UNIVERSE and EDISON ACHIEVEMENT AWARD Trademarks are the exclusive 

trademarks of the Organizer and its licensors. You agree not to apply for or obtain registration of the Trademarks for any goods or 

services in any jurisdiction, nor use the Trademarks or any name or mark confusingly similar to the Trademarks as a company, 

business, trade or brand name in any jurisdiction. 

 

Use of Edison Awards NOMINEE SEAL 

Upon acceptance of your nomination, you will be provided with an Edison Awards Nominee Seal for your use until May 1, 2016.   

 

Acceptance of Terms 

___ Yes, we accept the terms of this agreement as outlined above. 

 

IMPORTANT!  SAVE/PRINT YOUR NOMINATION INFORMATION 

 
While you are able to re-visit and complete your nomination in more than one session, you will not be able to access your 

nomination once it’s complete and submitted for final consideration.  You are strongly urged to keep a printed and/or electronic 

copy of the information you have submitted in the event you want to refer back or share the information with members of your 

team.  When your nomination is complete, you will see a summary page that will prompt you to print. 

 

COMPLETING THE PROCESS 

 
When you have completed your responses to the questions, printed your nomination form responses for your records, and clicked 

the "FINISH" button, you will be directed to the payment screen which will offer you the option to submit your nomination fee via 

check, ACH transfer or through PayPal with your VISA, MasterCard, or American Express credit card. (There is no need for you to 

have a PayPal account to make a credit card payment through their system.)  You will then receive an automated receipt for your 

payment.  Within 24-48 hours, you will also receive confirmation of your nomination from the Edison Awards, including a “2016 

Nominee” seal image, which you may begin using on your website, email signatures and other media. 
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  NOMINATION FEES*             
 

Please note that nominations received without the appropriate nomination fee will not be forwarded to the Edison Awards Steering 

Committee for review/consideration. If you have any questions concerning the payment of these fees, contact Rob Manes at 816-

510-5128 or rob@edisonawards.com.  
        

RATES (USD) Nov. 7 - Dec. 4, 2015 

Corporate  $950.00 

Non-Profit  $600.00 

Student  $150.00 

                                                                                           
*A portion of your nomination fee will be donated to the Edison Universe, a 501(c)(3) non-profit organization dedicated to educating 

and fostering future innovators in the K-12 and community college levels. 

 
 

BENEFITS & VALUE OF AN EDISON AWARD NOMINATION 

 

  S IGNIF ICANT VALUE TO THE WINNERS                                                                                                                  

 Gain broad national recognition and significant market visibility 

 Distinguish your team, your company, and your innovation 

 Attend the annual black-tie gala awards ceremony and meet other innovators 

 Command an active and visible role in the annual Meet the Innovators Forum and Innovators' Showcase 

 Expose your award-winning innovation to the business media 

 Align your business with one of the most widely known and respected innovators in history, Thomas A. Edison 

 Promote your innovation in the marketplace by using the Edison Award Winner seal 

 Visibly and meaningfully contribute to the cause of innovation and education in the world 

 Help to encourage, foster and mentor promising young innovators 

 

 VALUE TO THE NON -F INALISTS                                                                                                                   
 
Nominees who do not proceed to the final ballot still receive the following value for their nomination investment:   

 Opportunity to hone your marketing message 

 Use of the Edison Award Nominee Seal until May 1, 2016. 

 Market exposure through the Edison Awards marketing reach 

 Admissible nominations are promoted on Edison Awards website and social media throughout the nomination process 

 A high-powered focus group review of your nomination by a network of industry experts,  

business executives and academics 

 Feedback for organizations that request such information 
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  BENEFITS  & VALUE OF  AN EDISON AWARD NOMINATION      
 
The Edison Awards™ are among the most prestigious accolades honoring excellence in new product and service development, 

marketing, human-centered design and innovation. An Edison Award represents significant value to the winner. Non-finalist 

nominees receive sizable benefits as well. It is a competitive awards program that highlights the strong marketing value of an 

unbiased 3rd-party endorsement.  

Recognition and Visibility 
Edison Awards takes every opportunity to publicly acknowledge and promote nominees and finalists to a wide variety of business 

press and media outlets. Admissible nominations are showcased on the Edison Awards website and social media from September 

through April to maximize their exposure to our audience. Nominees are encouraged to promote their nomination on their own 

publicity and marketing campaigns. 

Finalists may attend the annual black-tie gala awards ceremony, either individually or with their team, to celebrate their win and 

meet other innovators. The annual event draws hundreds of fellow innovators into a nexus of powerful networking opportunities. 

They may attend the Meet the Innovators Forum or reserve booth space at the Innovators' Showcase, both held during the day of 

the annual gala. Short presentations or participation in panel discussions at the Forum can further increase a company's visibility. 

The event is covered by the press and Edison Awards records the entire program, posting the videos on its website for global 

viewing. 

Endorsement and Validation 
By touching over 7,000 companies during each nomination season, Edison Awards is on the forefront of identifying emerging trends 

and market developments. Nominations receive an unbiased, high-powered, focus group review by the Edison Awards Steering 

Committee comprised of handpicked industry experts from a spectrum of disciplines. This distinction is recognized by the industry 

and serves as an unbiased 3rd-party endorsement for the innovations advancing to Finalists status. The endorsement delivers an 

affirmation of superior quality— a confirmation that can reach customers in a way that marketing and advertising cannot. 

Award winners may contribute to a licensing program giving them the right to use the "Edison Award Winner" seal (including the 

Gold, Silver and Bronze designation associated with their award) in their own publicity, marketing campaigns and packaging. The 

seal enables winning products or services to stand out prominently, separating it from the competition. 

Support, Influence and Impact 
Edison Award nominees represent active contributors to the cause and purpose of innovation in the world. A percentage of every 

nomination fee, seal licensing fee, and gala ticket is a tax deductible contribution used to help tell the broader story of innovation, 

advance the values and principles of Thomas A. Edison and other accomplished innovators, to fund programs and conferences 

dedicated to innovation and education, and to fund the development of new innovation curricula. 

 
Award winners are given a unique opportunity to share their stories to a variety of audiences. These include business audiences, 

higher education institutions, K-12 education systems and museums focused on science, industry, innovation, etc. Whether through 

direct connections that the Edison Awards facilitates to these audiences, or as a part of educational assets developed by Edison 

Universe, award winners are encouraged to give back to current and future innovators through storytelling, mentorship programs, 

direct teaching and communication in a variety of media. 
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  T IPS  FOR SUBMITTING  A  NOMINATION                                                                                                                  

 

Two factors directly impact the success of your nomination: 1) whether your product/service is genuinely innovative, and 2) how 

effectively your marketing efforts showcase that innovation. Below are qualities that distinguish the best nominations. 

 

Written Descriptions 

 Craft clear, easily understood messages. 

 Use correct spelling and grammar. 

 Make sure to answer the question in each section. 

 In addition to your organization's internal experts, see if people outside your industry understand the message. 

 

Website 

A compelling website has the following features: 

 Easy to navigate and to find information 

 Clear message about the product or service and its purpose, benefits and value 

 A visually appealing, unified theme throughout the site 

 

Video 

Most successful nominations have videos that showcase their product or service. 

 The best videos convey their message in two minutes or less. 

 Videos can be made easily and inexpensively; there's no need for expensive studio time. 

 Tips to create inexpensive videos: 

o How to Shoot Great Videos for Your Business 

o 8 Free Resources for You to Make an Online Video Easily 

o 10 Ways to Create Videos Without Installing Software 

 

http://www.forbes.com/sites/mikalbelicove/2013/01/04/how-to-shoot-great-videos-for-your-business/
http://www.lifehack.org/articles/technology/8-free-resources-for-you-to-make-an-online-video-easily.html
http://www.freetech4teachers.com/2012/07/10-ways-to-create-videos-without.html
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  EXAMPLES                                                                                                                       
Below are several examples of strong nominations from past Edison Awards finalists. 

 

EXAMPLE #1 

 

Category:  Applied Technology 

Company:  Consumer Physics 

Product:  SCiO™ 

Snapshot Description:  world's first hand-held molecular sensor 

Website:  https://www.consumerphysics.com/mySCiO™/ 

Video:            https://www.youtube.com/watch?v=UIFyAOD_E3E 

 

Thumbnail Description: SCiO™ is the world's first molecular sensor that fits in the palm of your hand! With SCiO™ you can scan 

materials and get instant relevant information directly to your smartphone. It is a non-intrusive, no-touch sensor that provides a 

seamless user experience. Explore more with the click of a button. 

 

Concept: Smartphones made it easy to research facts, capture images, and navigate, but they haven’t brought us closer to the 

physical environment. SCiO™ is the first handheld molecular sensor. It’s an affordable device for everyday use. SCiO™ uses a science 

that is 100 years old. We made this powerful technology available to everyone by reducing the size and cost of a spectrometer. 

SCiO™ is based on the proven NIR spectroscopy method. The physical basis is that each type of molecule vibrates in its own unique 

way; these vibrations interact with light to create a unique optical signature. 

 

Value: SCiO™ is for anyone who would like instant information about the things they interact with and consume every day. It is also 

great for people who want to help develop a rapidly expanding database of useful knowledge that will benefit the entire community 

of users. Spectrometers today are too large and expensive and are not available for everyday use. SCiO™ is offered in our online 

store for $249 including two years of free Apps. With that, users can begin scanning, learning and sharing their findings with their 

friends. 

 

Delivery: We launched a Kickstarter campaign in April 2014 in order to get the first community of users that could help us grow 

SCiO™’s database. We have been communicating with our backers on Kickstarter as well as on Facebook and Twitter. There have 

also been many magazine, newspaper and TV interviews. We have been attending conferences, introducing SCiO™ to the world and 

demonstrating its capabilities. 

 

Impact: The ability to scan and learn more about the world around you has tremendous implications on the food we are about to 

consume, the water we are about to drink, our environment and our health and wellness. With SCiO™ one can tell the nutritional 

values of the food they are about to consume, the ripeness of fruits and vegetables, if they have been using safe drugs etc. The 

application allows users to track themselves, record and share with their friends. The more it is used, the greater the database will 

be. SCiO™ is the first and largest database of matter. 

 

Differentiation: As far as we know there are no other similar products in the market. SCiO™ is the first of its kind aiming to be the 

world's first database of matter. Spectrometers are used in labs around the world but they are too large and expensive for everyday 

use. 

https://www.consumerphysics.com/mySCiO%E2%84%A2/
https://www.youtube.com/watch?v=UIFyAOD_E3E
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EXAMPLE #2 

 

Category:  Innovative Services 

Company:  Next Glass 

Product:  Next Glass 

Snapshot Description:  changing how people buy beer and wine 

Website:  http://nextglass.co/ 

Video:  http://youtu.be/HHjpbJP5nn4 

 

Thumbnail Description: Next Glass is positioned to change how people buy beer/wine around the world. Our science and software 

lets people shop based on their personal taste. With Next Glass, just point your phone at a bottle and know whether you’ll like it, or 

at a menu and know what to order. 

 

Concept: The Next Glass concept was born when our founder ordered an expensive, highly recommended/rated wine, and didn’t 

enjoy it. The subjective descriptions in the tasting notes were just not helpful, and he theorized that if he could get an objective 

chemical fingerprint of each wine, he could always know which to choose. With this theory in hand, he began collaborating with 

experts in machine-learning and chemistry, tested many iterations, and eventually built a working prototype. This was followed by 

blind tastings which proved the efficacy of the technology, and the company was born. 

 

Value: There are over 140 million wine and/or beer drinkers in the US, and over one billion around the world. However, because of 

cultural differences and the subjectivity used in describing taste, there’s no reliable way to know whether you’ll enjoy the bottle 

you’re considering. Whether at a restaurant or merchant, consumers want to explore new beer and wine, but they want to know in 

advance whether they’ll enjoy their selection. And businesses want consumers to try/buy their wine and beer without needing to 

give steep discounts. These things can only happen if the risk is removed from the selection process. 

 

Delivery: Next Glass has designed, tested, and implemented many marketing campaigns across several channels including inbound 

marketing, content marketing, email drip/nurturing campaigns, paid in-app ads, paid Facebook/Twitter ads, SEO, PR, and channel 

partners (brick and mortar partner stores). Distribution is accomplished through the Apple AppStore and the Google Play Store. 

Additionally, we’ve tested and validated our products through a three month beta program where over 18,000 consumers 

downloaded the app, rated over 510,000 wines/beers, and continue to use our solution every day. 

 

Impact: Next Glass is the beginning of what we believe will become a critical component of search—whether it be on the internet or 

in brick and mortar stores. Right now, people can search and find where to purchase something, how much it costs, and much more. 

However, they’re unable to know whether they’ll enjoy the purchase, and this is the important question Next Glass answers. Next 

Glass is starting with beer and wine, but is positioning itself to answer the question, “Will I like this?” for a much broader product 

spectrum. 

 

Differentiation: At its core, Next Glass technology tells consumers whether they’ll enjoy what they’re searching for or are looking at, 

and tells businesses who will enjoy their products and why—both very big ideas. Next Glass has developed patent-pending science 

and software that delivers amazingly accurate recommendations for beer and wine (and soon more), and with this technology we 

can answer the most important question-- "Will I enjoy the product I’m considering buying?" No one else does this. 

http://nextglass.co/
http://youtu.be/HHjpbJP5nn4
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EXAMPLE #3 

 

Category:  Medical/Dental 

Company:  Titan Arm 

Product:  Titan Arm 

Snapshot Description:  gives patients an edge when recovering from upper body 

injuries 

Website:  http://titanarm.com/ 

Video:  http://youtu.be/8S53Mc4UjgI 

 

Thumbnail Description: Titan Arm gives patients an edge when recovering from upper body injuries. After strapping into the 

backpack-based device, users get a 40lb bicep boost, preventing injury and regaining lost mobility. As a diagnostic and therapeutic 

tool, patients and doctors precisely monitor range of motion, position, and strength through dynamic sensing. 

 

Concept: The Titan Arm is an upper body exoskeleton developed for physical therapy and occupational lifting. Our project focused 

on improving the lives of those affected by life-altering injuries. Through an initial discovery phase, we found our niche -- upper body 

exoskeletons, an unmet need in the market. From the start, we utilized works such as prototypes from laser-cut fiberboard to evolve 

structural design. Meetings with physical therapists and professors provided insight into our critical design elements. We divided 

labor based on individual skill sets, accelerating development while maintaining active collaboration at weekly meetings and 

fortifying the final integration. 

 

Value: Titan Arm seeks to aid people suffering from permanent disability or reduced mobility due to stroke, disease, or aging. We 

created a low-cost strength augmentation solution, which allows the user to effortlessly lift 40lb. Our initial prototype was 

developed for less than $2,000, and we are confident that a low-cost final product could be created to vastly undercut the six-figure 

alternatives that are currently on the market. Using lean and innovative approaches, Titan Arm could be developed into a life-

changing device that can be worn regularly in order to help millions of people live out their lives free from disability. 

 

Delivery: Titan Arm seeks to fill a specific gap in the current exoskeleton market, and having such an inexpensive device enables us 

to reach a much broader audience of users. We have shown the product to a large variety of technology magazines and news 

agencies in order to give the product maximum exposure. This publicity has resulted in numerous people reaching out to us for more 

information about the device or potential collaborative future work. Although the device is not yet available to the public, this 

positive reception reinforces our initial hypothesis that there is a need for such a product. 

 

Impact: Titan Arm embodies a vision to bridge the gap between engineering and medicine in order to integrate exoskeletons into 

daily living. Our team has advanced the state of exoskeleton technology by establishing the feasibility of a low-cost, portable, and 

lightweight solution for injury prevention and rehabilitation. Titan Arm's impact has extended around the globe, as demonstrated by 

the overwhelming response from individuals suffering from debilitating ailments, looking for a solution to regain mobility. We 

consider ourselves engineers, designers, and makers who are working to inspire and educate the next generation of innovators 

through scientific and educational initiatives. 

 

Differentiation: The Titan Arm differentiates itself from other players in the market through its focus on the upper body and its low 

price tag. After studying market leaders, our student team pursued development of an exoskeleton that would allow robotically 

assisted upper limb therapy feasible for both in the hospital and at home. While existing robotic therapies cost over $100,000, and 

are limited mainly to the full or lower body, our single arm solution totaled just under $2000 in development costs. This low cost 

makes it feasible for a widespread adoption of the Titan Arm. 

http://titanarm.com/
http://youtu.be/8S53Mc4UjgI
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EXAMPLE #4 

 

Category:  Transportation 

Company:  Rockwell Collins 

Product:  MultiScan ThreatTrack™ 

Snapshot Description:  provides atmospheric threat assessment capabilities for  

  commercial aircraft 

Website: http://www.rockwellcollins.com/ 

Video:            https://www.youtube.com/watch?v=isnohgFdfPY 

 

Thumbnail Description: MultiScan ThreatTrack™ weather radar delivers increased safety and efficiency to commercial aircraft. 

Advanced capabilities go beyond hail and lightning prediction, alerting pilots to cell threats and to turbulence levels. When thunder-

storms grow ahead and below the aircraft, ThreatTrack’s Predictive Overflight™ feature warns the crew of cells in the flight path. 

 

Concept: Timely and comprehensive weather information is critical to flight crew weather avoidance decisions. MultiScan 

ThreatTrack™ provides advanced automatic weather detection and threat assessment capabilities to the airline industry to enable 

safe and efficient flight operations. The ThreatTrack development relied on collaboration with NASA, Universities, Research 

Institutions and other partners, utilization of satellite data for modeling, thousands of hours of flight test validation and correlation 

with ground based radar and lightning networks. The result is a weather radar product that provides advanced easy to use weather 

information to the flight deck for safer and more efficient operations than the previous generation. 

 

Value: MultiScan ThreatTrack™ provides airlines operational efficiency and cost savings by reducing turbulence-related passenger 

claims and aircraft damage. In a research project sponsored by the NASA Weather Accident Prevention Project, data examined over 

the past two decades indicates that turbulence resulting in minor or major injury has cost airlines anywhere from $28,000 to 

$167,000 per incident. With an average of 750 turbulence encounters per year, the resulting cost to the industry can be $30 to $60 

million per year. Lightning and hail damage to aircraft can increase the related costs exponentially. 

 

Delivery: Rockwell Collins has made a significant effort to engage media and customers with MultiScan ThreatTrack™. Several 

demonstration flights showcasing the features and functions of the system in the weather threat environment have occurred 

resulting in articles and videos. Rockwell Collins’ MultiScan ThreatTrack video provides a dynamic capabilities view, and the 

American Airlines Storm Chasing for Safety video features MultiScan ThreatTrack™.  Articles have appeared in Aviation Week and 

the Associated Press regarding MultiScan ThreatTrack. An iPad® application has been created to demonstrate the features and 

functions of ThreatTrack. 

 

Impact: MultiScan ThreatTrack™ provides unprecedented atmospheric threat assessment capabilities for commercial air transport 

aircraft. It is the first weather radar in the industry to feature two levels of turbulence detection—severe and ride-quality—which 

more accurately informs flight crews of the type of turbulence in their path. Based on a long heritage of aviation weather radar 

experience, Rockwell Collins engineers developed an innovative approach to detecting and analyzing weather phenomena and 

displaying adverse threats. The result of the research and development is a weather radar system that automatically makes 

optimum adjustments to maximize the “probability of detecting” thunderstorms during all phases of flight. 

 

Differentiation: MultiScan ThreatTrack™ provides unprecedented atmospheric threat assessment capabilities for commercial air 

transport aircraft. It is the first weather radar in the industry to feature two levels of turbulence detection—severe and ride-

quality—which more accurately informs flight crews of the type of turbulence in their path. Based on a long heritage of aviation 

weather radar experience, Rockwell Collins engineers developed an innovative approach to detecting and analyzing weather 

phenomena and displaying adverse threats. The result of the research and development is a weather radar system that 

automatically makes optimum adjustments to maximize the “probability of detecting” thunderstorms during all phases of flight.  

http://www.rockwellcollins.com/sitecore/content/Data/Products/Radar_and_Surveillance/Weather_Radar/WXR-2100_Weather_Radar_System.aspx
https://www.youtube.com/watch?v=isnohgFdfPY

