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schedule

8:30 -  8:45 WELCOME

 Thomas K. Stat, Edison Awards Steering Committee Chairman 

  
 OPENING REMARKS & PROGRAM OVERVIEW
 Andrea Kates, Founder of the Business Genome® project and author, Find Your Next

 THE TRADIT ION OF THOMAS EDISON
 Paul Israel, Ph.D., Director and General Editor, Thomas Edison Papers, Rutgers University

  
8:45 -  9:40 NEW RETAIL  FRONTIERS
 
 Tim Manners, Editor, the HUB Magazine (Moderator)
 James Fielding, President, Disney Stores Worldwide 
 Je!rey Wampler, CEO, Agile Pursuits Franchising, Inc. (APFI), A Procter & Gamble Company 
 Christophe Garnier, President and CMO, TOTSY 
 Jeanne Danubio, Senior Vice President of Consumer and Shopper Analytics, North America, Nielsen 

  

9:45 -  9:55 “ENTREPRENEURSHIP AND SOCIAL ENTERPRISE”

 Paul Polizzotto, President & Founder, CBS EcoMedia Inc.

  
10:00 -  10:10 “TRANSFORMING THE CARE OF DIABETES 
  WITH WIRELESS TECHNOLOGY”

 Jonathan Javitt, M.D., CEO, Vice-Chairman and Co-Founder, Telcare, Inc. 

10:15 -  11:10 DESIGNING THE FUTURE OF MEDICINE

 Matthew Herper, Medical Innovation Editor, Forbes Magazine (Moderator)
 Nicholas LaRusso, M.D., Director, Mayo Clinic Center for Innovation 
 Kerry McLellan, Ph.D., CEO, applepeak, LLC 
 Kent Lawson, Global Chief Innovation O"cer, Abbott Laboratories 

  

11:15 -11:35 “LOVE,  DESIGN AND INNOVATION”

 Mauro Porcini, Head of Global Design, 3M   Guest Presentation

11:40 -  12:00 “NOT RECESSION BUT TRANSFORMATION:  
  A  LOOK AT THE EMERGING ECONOMY”

 Edie Weiner, Futurist     Guest Presentation

12:00 – 1:20 LUNCH – INNOVATORS’ SHOWCASE
 

1:20 – 1:30 “WHAT IF  EVERYTHING WAS PROGRAMMABLE?”

 Steve Teig, President and CTO, Tabula 

  

1:35 – 2:00 “INNOVATION, MARKETING & SOCIAL IMPACT”

 Seth Godin, author & CEO, The Domino Project    Guest Presentation  
 Sarah Miller Caldicott, author, former Edison Awards Chairperson and Q&A Session
 and great grandniece of Thomas Edison

2:05 – 3:05 INNOVATION AND EDUCATION
 
 Ali Velshi, Chief Business Correspondent, CNN (Moderator)
 Chris Anderson, Curator, TED  
 Paula Gangopadhyay, Chief Learning O"cer, The Henry Ford 
 Kelli Campbell, Senior Vice President, Global Product & Content Strategy, Discovery Education 
 Thomas Stat, design innovator & Chairman, Edison Awards Steering Committee

 

3:10 – 3:25 “MY GREATEST INVENTION”

 Frank Attwood as Thomas Edison    Guest Presentation

  

3:30 – 4:30 INNOVATION DESIGN THINKING AND GROWTH
 
 Edward Baig, Personal Tech Columnist, USA Today (Moderator)
 Karen Alonardo, Founder & CEO, CSRware
 Scott Wilson, Founder & Principal Designer, MINIMAL 
 Nick Pudar, Vice President, Planning & Business Development, OnStar 
 Tony Fadell, Founder and CEO, NEST  
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EDWARD BAIG 
PERSONAL TECH COLUMNIST, USA TODAY
MODERATOR FOR: INNOVATION DESIGN THINKING AND GROWTH
Edward Baig is the Personal Tech columnist for USA TODAY and co-host of USA TODAY’s “Talking 
Tech” video podcasts. He is a regular on ABC’s TechBytes broadcasts and makes other TV and radio 
appearances.  He joined USA TODAY’s Life section in 1999 and launched his column in which he 

reviews the latest gizmos, gadgets and consumer tech trends with insight and humor.  Baig also writes tech features on 
topics ranging from the future of augmented reality robotics to mobile payments.   Prior to joining USA TODAY, Baig worked 
for Fortune Magazine covering leisure industries and other topics, and created Fortune’s Products to Watch column.   From 
1990-93 Ed served as associate editor, covering personal technology for US News & World Report.  He then worked as the 
Personal Business department editor at Business Week from 1993-99.  He’s the author of several books, including “Macs for 
Dummies,” and is co-author of “iPad for Dummies” and “iPhone for Dummies.”

MATTHEW HERPER 
MEDICAL INNOVATION EDITOR, FORBES MAGAZINE
MODERATOR FOR: DESIGNING THE FUTURE OF MEDICINE
Matt Herper is the Medical Innovation Editor at Forbes, where his work focuses on the fields 
of medicine and science.  After completing his undergraduate degree at MIT, he obtained his 
graduate degree from Columbia University’s Graduate School of Journalism in 2000.  Since then, 

Matt has focused his work on science and medicine for both the print and online editions of Forbes, devoting about half of 
his time to each.  Looking back on what he’d written about medicine in 2011, Matt mused that “I did a good job, I think, 
capturing how the huge industry built around mass market medicines is colliding with a more personalized, genetic ap-
proach – injuring and invigorating both sides.”  He is both passionate and prolific, and his byline often features the phrase, 
“I love science and medicine, and I believe this is biology’s century.”

meet the moderators

T IM MANNERS
EDITOR, THE HUB MAGAZINE
MODERATOR FOR: NEW RETAIL FRONTIERS
Tim Manners is founder of The Hub Magazine, a print and digital magazine dedicated to explor-
ing insights, ideas and innovations as the ultimate driver of business success.  Readers include 

approximately 3,500 senior-level, client-side executives in Fortune 1000 marketing departments and top management of 
major advertising, promotion, direct and marketing services agencies.  He is also editor and publisher of Reveries.com, the 
home of Cool News of the Day, which Seth Godin has called “the most influential marketing newsletter online.”  As president 
of David X. Manners Company, a thought-leadership content development and communications company, Manners has 
spent more than 20 years working with leading marketing services companies, including units of WPP, Omnicom, Interpub-
lic, Publicis and Euro/RSCG.  A magna cum laude graduate of Tufts University with a B.A. in History, Manners is the author of 
“Relevance: Making Stu! That Matters” (Penguin/Portfolio, 2008).

ALI  VELSHI 
CHIEF BUSINESS CORRESPONDENT, CNN
MODERATOR FOR: INNOVATION AND EDUCATION
Connecting the news through finance, global issues, contemporary governance, education 
and big ideas, CNN’s Ali Velshi executes several roles across CNN as the network’s chief business 
correspondent and anchor of Your Money and World Business Today on CNN International.  In ad-

dition to his anchor responsibilities, Velshi frequently reports from the field on breaking news events, politics, and in-depth 
personal profiles that o!er insights into global issues.  He has extensively reported on the global financial meltdown sine 
2008; the financial collapses of Fannie Mae, Freddie Mac, AIG an Lehman Brothers; the U.S. government’s bailout plan; the 
battle over the fate of the American big three automakers, and the U.S. debt ceiling and budget debate.  Velshi anchored 
CNN’s breaking news coverage for the attempted terror attack on a flight into Detroit, delivering CNN’s worldwide news 
gathering for which the network was nominated for a 2010 Emmy.  

welcome!   WE ARE PROUD TO  
PRESENT THIS PROGRAM WHICH HIGHLIGHTS THE  
INNOVATIVE HERITAGE OF THOMAS EDISON. 

As the most prolific inventor in American history, Thomas Alva Edison had a record 1,039 patents covering 
key innovations and minor improvements in telecommunications, electric power, sound recording, motion 
pictures, primary and storage batteries, and mining and cement technology. His invention of the industrial 
research laboratory broadened the notion of invention to encompass what we now call innovation–invention, 
research, development, and commercialization. Edison’s role as an inventor is evident in the more than 300 
companies, many of which carried his name, formed world-wide to manufacture and market his ideas.

Thank you for joining us as we discuss and learn, sharing a common interest: innovation.

ANDREA KATES 
AUTHOR, FIND YOUR NEXT
Andrea Kates (akates@BusinessGenome.com) is the founder of the Business Genome® project 
and author of the visionary bestselling business innovation book, Find Your Next (McGraw-Hill).  
As a business strategist, facilitator, and speaker, Andrea has led more than 250 strategic business 
initiatives for global corporations, entrepreneurs, and organizations including Royal Dutch Shell 

(Asia-Pacific), Audi, Continental Airlines, GM/OnStar, Hewlett-Packard, JP Morgan Chase, the Susan G. Komen Foundation, 
the Houston Texans (NFL), Humana, Zurich Insurance and P.F. Chang’s. Find Your Next was based on her original research 
with top leaders of rapidly growing companies including GE ecomagination, IndieGoGo, LunaTik, Autodesk, Cisco, Hyatt 
Hotels and Resorts, Johnson & Johnson and Sharp HealthCare.  Known to many as the next generation’s “brand whisperer,” 
Andrea believes that the secret to innovation comes from cross-industry insights. Her hallmark CoLabs immerses organiza-
tions in the hands-on application of the Find Your Next approach. Andrea was a featured 2012 TED speaker (short talk).

Program moderator
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KAREN ALONARDO 
FOUNDER & CEO, CSRWARE, INC.
With over fifteen years in a number of key leadership positions at Fortune 500 and private 
start-up companies, Karen has a successful track record with high growth companies.  CSRware 
is a cloud-based sustainability resource management software o!ering an intuitive way to 
reduce environmental data complexity and optimize natural resource consumption across an 

organization and its supply chain.  Since founding CSRware in 2006, Karen has advocated the need for business to integrate 
environmental sustainability into the fabric of their operations.  CSRware delivers the ability to look at e"ciency through 
a new lens and an evolution in smart business philosophy.  CSRware continues its strong belief that even in the absence 
of environment regulation; sustainability is a smart and timely form of cost reduction, promoting e"ciency gains and as a 
means of attaining business continuity.  Karen received her Master’s in Science in Environmental Management (MSEM) and 
holds a B.S. degree in Business Administration.

CHRIS ANDERSON
CURATOR, TED
Chris Anderson is the curator of the TED (Technology, Entertainment, Design) Conferences, held 
annually in Long Beach/Palm Springs and Edinburgh, Scotland, which bring together the world’s 
most fascinating thinkers and doers, who are challenged to give the talk of their lives in 18 
minutes or less. TED explores the power of ideas, crowd sourcing and open broadcasting to make a 

di!erence in the world.  Born in a remote village in Pakistan, Chris spent his early years in India, Pakistan and Afghanistan, 
where his parents were medical missionaries.  After graduating with a degree in philosophy, politics and economics from 
Oxford University in 1978, Anderson launched Future Publishing, which ultimately expanded to more than 130 magazines, 
including Business 2.0.  In 2001, he acquired the TED Conference through his non-profit the Sapling Foundation, created in 
1996, which continues to tackle global issues by leveraging media, technology, entrepreneurship, and most of all, ideas.  
Under Anderson’s stewardship, the mission of TED became “ideas worth spreading,” and more than 1,000 TED talks have 
since been released free online to a global audience of millions.  Chris Anderson will accept the prestigious 2012 Edison 
Achievement Award on April 26th.

FRANK ATTWOOD 
ACTORPRENEUR
Frank Attwood’s business background spans the spectrum of owning and managing real estate 
and publishing companies to speaking and entertaining.  Eight years ago, Attwood married three 
decades as an entrepreneur with his love for acting, and now refers to himself as an ‘Actorpreneur’.  
Today, Attwood’s entire work consists of portraying the life and work of Thomas Edison in one-

person plays, keynotes and presentations throughout the U.S.  His audiences include business conferences, universities, 
schools and many other gatherings of varied ages and interests.

SARAH MILLER CALDICOTT 
AUTHOR, FORMER EDISON AWARDS CHAIRPERSON AND GREAT GRANDNIECE  
OF THOMAS EDISON
A great grandniece of Thomas Edison, Sarah Miller Caldicott has been engaged in creativity and 
innovation throughout her life.  Sarah began her 25-year career as a marketing executive with 
Quaker Oats and the Helene Curtis subsidiary of Unilever. She co-authored the first book ever writ-

ten on the subject of Edison’s world-changing innovation methods, entitled Innovate Like Edison.  A featured speaker for 
the popular TEDx series, themes from Sarah’s speech were captured in her ebook, Inventing the Future: What Would Thomas 
Edison Be Doing Today?  A past Chairperson of the Edison Awards, Sarah currently serves on the Edison Awards Steering 
Committee.  She is President of the Chicago-based consultancy, The Power Patterns of Innovation, o!ering organizations of 
all sizes expert training and guidance on how to achieve innovation success in the global economy.  Sarah holds a BA from 
Wellesley College, and an MBA from the Amos Tuck School of Business at Dartmouth.

KELLI  CAMPBELL  
SENIOR V. P., GLOBAL PRODUCT & CONTENT STRATEGY, DISCOVERY EDUCATION
As Senior Vice President of Global Product and Content Strategy at Discovery Education, Kelli 
Campbell leads product and content research and development, customer support and divisional 
IT functions.  Most recently, Campbell has led the team developing Discovery Education’s revolu-
tionary digital textbook series.  Discovery Education’s Techbooks are designed to replace textbooks 

as the next generation of core instructional resources for America’s classrooms.  Campbell also manages development and 
delivery of Discovery Education’s core instructional services, the Discovery Education streaming service, which is currently 
used in over half of U.S. schools. She also manages the Discovery Education Assessment line of business, including all 
aspects of sales, business development, product strategy and operations.  In addition, Campbell is leading Discovery Educa-
tion’s e!orts to create a suite of mobile apps which will empower students to access the company’s high-quality content 
from a variety of platforms.  An acknowledged thought leader on the development of high quality curriculum-based digital 
content, she has presented at numerous national and regional education conferences and contributed to numerous nation-
ally published articles on the replacement of textbooks by digital resources.

JEANNE DANUBIO
SENIOR V. P. OF CONSUMER AND SHOPPER ANALYTICS, NORTH AMERICA, NIELSEN
Jeanne Danubio serves as Senior Vice President of Consumer and Shopper Analytics for The Nielsen 
Company in North America.  Appointed to this role in March, 2010, Jeanne holds overall manage-
ment accountability for the Homescan, Spectra, Segmentation, Survey and Digital Shopping 
businesses for Nielsen.  She leads Nielsen’s e!orts in the integration of all capabilities along the 

Shopper’s Path to Purchase.  Jeanne is responsible for the development of unique solutions, including the integration of 
attitudinal and behavioral trip missions and the integration of behavioral and store information for shopper in-store activa-
tion.  Prior to joining The Nielsen Company in 1987, Jeanne served as Senior Vice President of Continuous Analytics and Area 
Vice President for the Unilever, General Mills, Reckitt and Pepsi account teams.

meet the presenters
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CHRISTOPHE GARNIER
PRESIDENT AND CMO, TOTSY
Christophe Garnier co-founded Totsy, and is the President and CMO of the company.  Totsy is the 
leading private sale site focusing on the parenting segment selling all products and services 
related to families.  The company is 100% sustainable and o!setting its entire carbon footprint.  
Since 1997, Christophe has been building e-commerce and m-commerce strategies for brands, 

media and entertainment clients.  He has a strong track record of setting up innovative business models, marketing 
strategies and new product development e!orts. He has been involved in various projects with global responsibilities and 
recognized as a pioneer of the mobile entertainment space between Europe and North America.

SETH GODIN 
AUTHOR & CEO, THE DOMINO PROJECT
Seth Godin is the author of 14 books that have been bestsellers around the world and have been 
translated into more than 35 languages. Permission Marketing was a New York Times bestseller, 
Unleashing the Ideavirus was the most popular e-book ever when it was published, and Purple 
Cow is the bestselling marketing book of the decade. In addition to his writing and speaking, 

Seth is founder of squidoo.com, a fast growing and easy-to-use website. His blog (which you can find by typing “seth” into 
Google) is one of the most popular in the world. 

PAUL ISRAEL,  PH.D. 
DIRECTOR AND EDITOR, THOMAS EDISON PAPERS, RUTGERS UNIVERSITY
Paul Israel is director and editor of the Thomas A. Edison Papers at Rutgers, the State University 
of New Jersey.  Dr. Israel has been with the Edison Papers since 1980 and became director in 2002 
after serving as managing editor of the book edition. The Edison Papers book edition has thus far 
published seven volumes and the project is also producing an online digital image edition that 

currently contains over 100,000 documents (http://edison.rutgers.edu/).  Dr. Israel is author of Edison: A Life of Invention 
(John Wiley & Sons, 1998), winner of the 2000 Dexter Prize of the Society for the History of Technology.  More recently he 
has published a revised edition of Edison’s Electric Light: The Art of Invention (Johns Hopkins University Press, 2010). B esides 
his books and articles, Dr. Israel has also delivered numerous professional papers, public presentations, and interviews on 
Edison’s career and on the subjects of invention and innovation.

TONY FADELL
FOUNDER AND CEO, NEST
Tony is the Founder and CEO of NEST.  Earlier, Tony led the team that created the first 18 genera-
tions of the iPod and the first three generations of the iPhone.  Before Apple, Tony built the Mobile 
Computing Group at Philips Electronics. Tony has authored more than 100 patents.  He graduated 
from the University of Michigan with a Bachelors in Computer Engineering.

JAMES F IELDING
PRESIDENT, DISNEY STORES WORLDWIDE
James Fielding was named President, Disney Stores Worldwide in May, 2008. In this role, he 
oversees global operations, merchandising, sales and marketing of the Disney Stores retail chain. 
Fielding was previously Executive Vice President of Retail Sales and Marketing for Disney Con-
sumer Products, as well as Senior Vice President, Merchandise, Creative and Marketing at Disney 

Stores. He built cross-functional teams that improved the organization’s partnerships and e!ectiveness while strengthen-
ing the Disney stores’ creative resources function. He also drove financial growth by implementing new merchandising 
strategies on key events and retail periods. In 2010, Fielding was named Chairman of the Make-A-Wish Foundation Interna-
tional Board of Directors.

PAULA GANGOPADHYAY 
CHIEF LEARNING OFFICER, THE HENRY FORD
Paula Gangopadhyay is the Chief Learning O"cer for The Henry Ford which includes the Henry 
Ford Museum, Greenfield Village, Benson Ford Research Center, Ford Rouge Factory Tour, IMAX 
and the Henry Ford Academy.  She brings more than 17 years of experience in school reform 
and museum sectors with education, policy and business leaders.  In her role on The Henry 

Ford’s senior management team, Paula is responsible for the leadership, strategic direction, design and development of 
education, which includes student, educator and family programs, products and resources. She has led the conceptualiza-
tion and development of many paradigm-shifting educational products at The Henry Ford, including a compelling online 
curriculum, Innovation 101.  She is heavily involved in several professional organizations, regularly serves as a reviewer 
on regional, state and federal grant panels and as a speaker on several forums.  Gangopadhyay has a master’s degree in 
history, certification in archival, museum and editing studies, and a fellowship in education policy.

meet the presenters

“A good idea is never lost. Even though its originator or possessor may die without  
publicizing it, it will someday be reborn in the mind of another.”   
      
       – Thomas Edison
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JONATHAN C.  JAVITT ,  M.D. ,  M.PH.
CEO, VICECHAIRMAN AND COFOUNDER, TELCARE, INC.
Dr. Jonathan Javitt is a physician with expertise in information technology, health economics, 
and public health.  He has been a founder of health information technology companies that have 
become part of Siemens, Inc., United Health Group, Inc., and Aetna, Inc . In addition, he has played 
a leading role in pharmaceutical and medical device development teams at Merck, Allergan, 

Alcon, and Pfizer.  Dr. Javitt has served as a medical advisor to several Presidential administrations.  Most recently, he was 
Commissioned by President Bush in 2003 to chair the Health Subcommittee of the President’s Information Technology 
Advisory Committee and also served as a Special Employee of the Undersecretary of Defense (ATL).  Dr. Javitt led PITAC’s 
report, Revolutionizing Health Care through Information Technology, which served as the blueprint for creation of the O"ce 
of the National Coordinator under Executive Order 13335.  He continues to serve as Senior Fellow in the National Security 
Health Policy Center of the Potomac Institute.

NICHOLAS LARUSSO, M.D. 
DIRECTOR, MAYO CLINIC CENTER FOR INNOVATION
Nicholas F. LaRusso, M.D. is the Charles H. Weinman Endowed Professor of Medicine, the Medical 
Director of the Mayo Clinic Center for Innovation (CFI) and a Distinguished Investigator of the Mayo 
Foundation. Prior to becoming CFI Director in 2008, he held positions as Vice Chair for Research of 
the Dept. of Medicine, Chair of the Division of Gastroenterology and Hepatology, and Chair of the 

Dept. of Medicine, all at Mayo Clinic. Dr. LaRusso’s approach to transforming the experience and delivery of health care is 
based on the disciplines of innovation and design thinking and modeled on the scientific method including observation, 
hypothesis generation, prototypes and pilots. This led to the creation of the CFI which currently employing over 50 individu-
als from diverse disciplines.

KENT LAWSON 
GLOBAL CHIEF INNOVATION OFFICER, ABBOTT LABORATORIES
Kent Lawson joined Abbott in 2011 as Head of Global Innovation.  In this role, Kent focuses on 
developing and embedding a culture that identifies innovative solutions to business opportuni-
ties throughout the Global Proprietary Pharmaceuticals Division commercial organization.  Prior 
to joining Abbott, Kent was the Global Health and Wellness Practice Lead at IDEO, the world’s 

leading design and innovation consulting firm.  Kent was responsible for Practice growth and vision across four IDEO o"ces 
worldwide.  While at IDEO, Kent worked with many of the world’s top pharmaceutical companies, medical device compa-
nies, provider organizations and payers.  Kent earned his Bachelor’s degree in Industrial Design from University of Illinois at 
Urbana.  He currently serves on the Board of Directors for Liberty Prairie Conservancy, the largest land-trust conservancy in 
Lake County, Illinois.

KERRY MCLELLAN, PH.D. 
CEO, APPLEPEAK, LLC
Dr. Kerry McLellan is the founder, President and CEO of Kinek Technologies Inc. (KTI), parent com-
pany of applepeak and Kinek.  He also serves as executive liaison with KTI’s Directors and Advisors, 
executive level stakeholders and investors.  Earlier, Kerry was the COO of 724 Solutions, where he 
grew the firm from fewer than 20 employees to more than 500, with a market capitalization of 

$12.8CAD billion at its peak – all during his two-year tenure.  The IPO of 724 was one of the most successful in Canadian 
history.  Kerry has several patents pending on e-commerce technology, and also designed the strategy for the consolida-
tion of back-o"ce processing for three of Canada’s financial institutions.  Kerry holds a Ph.D. in Business Strategy, with a 
specialization in technology, from the University of Western Ontario’s Richard Ivey School of Business.

PAUL POLIZZOTTO
PRESIDENT & FOUNDER, CBS ECOMEDIA
Paul Polizzotto is the Founder and President of CBS EcoMedia, Inc., the mission of which is to 
raise public awareness about environmental issues, to help fund solutions and to create healthy 
communities across the nation.  In 1989, Paul pioneered Urban Watershed Cleaning and Zero 
Discharge – two technologies that help businesses become environmentally compliant.  In 2002, 

he expanded his reach with his “Adopt-A-Waterway Program,” a partnership that continues to channel corporate dollars 
into environmental awareness campaigns.  He parlayed the success of that program into the EcoAd Program, which was 
launched in January, 2011, and is an innovative advertising paradigm that funnels a portion of the budgets from corporate 
advertising campaigns into grants for environmental projects in communities throughout the U.S.   Paul’s pioneering work 
in the areas of public-private partnership, sustainable media, and social enterprise has made him a sought-after speaker.  
In 2010, he represented the U.S. State Department and the U.S. Embassy in the U.K. and Europe, where he shared his 
expertise in social entrepreneurship with an audience of international leaders. 

MAURO PORCINI 
HEAD OF GLOBAL DESIGN, 3M
As the Head of Global Design at 3M, Mauro Porcini manages design strategies and projects, devel-
oping them with internal teams located in Italy, USA, China, and Japan, and with the support of an 
external network of renowned design firms.  Partnering with the 3M marketing and R&D leaders 
around the world, he works on creating and sponsoring a di!erent design culture in the company, 

leveraging its background of technology to generate product innovation with a new experience-driven approach.  In 2011, 
Mauro was named by Fast Company as one of the 50 Most Influential Designers in America.  Before joining 3M, he founded 
and owned the design firm Wisemad SrL with the famed Italian music producer Claudio Cecchetto, where he managed 
creative design projects for clients in the technology, multimedia and entertainment industries. 

meet the presenters
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“If we all did the things we are really capable of doing, we would literally astound ourselves.”
       
       – Thomas Edison



NICK PUDAR
VICE PRESIDENT, PLANNING & BUSINESS DEVELOPMENT, ONSTAR
Nick Pudar, Vice President of OnStar Planning and Business Development, is responsible for manag-
ing OnStar’s planning, business development, and service evolution.  He drives future service devel-
opment and management of the overall service portfolio.  He assumed the business development 
role in 2005.  During his time at OnStar, Pudar has led the e!orts behind FMV (OnStar’s aftermarket 

product), Smart Grid Technology and launching their API to third party developers.  Pudar received his Bachelor of Science 
degree in Mechanical Engineering from General Motors Institute (now Kettering University), and his Masters of Science in 
Management degree from Massachusetts Institute of Technology’s Sloan School of Management.

THOMAS K.  STAT 
DESIGN INNOVATOR & CHAIRMAN, EDISON AWARDS STEERING COMMITTEE
Tom was a partner at IDEO for 12 years.  Now, as an independent innovation consultant, he works 
with a network of seasoned strategists, designers, researchers, communication specialists and 
brand architects on client-based innovation initiatives.  Tom is a lecturer at Northwestern’s Kellogg 
Graduate School of Management and McCormick School of Engineering, The Lake Forest Graduate 

School of Management, The University of Chicago’s Graduate School of Business, DePaul University’s Kellstadt Graduate 
School of Business, Carlson School of Management and at a variety of global industry and company-sponsored conferences. 
Tom is the 2012 Chairman of the Edison Awards Steering Committee and serves as the Executive Director of Edison Uni-
verse.  He is also on the board of Children’s Memorial Hospital Foundation.  Tom is a member of TED and spoke on the TED 
main stage in 2012. He is a senior leader of  TEDxMidwest and serves on the board of  Chicago Ideas Week.  Tom’s education 
background includes Aerospace Engineering, Social Psychology, Fine Arts, Architecture and Marketing Management.

STEVE TEIG 
PRESIDENT AND CTO, TABULA
Steve Teig is the President and CTO of Tabula and the inventor of Tabula’s Spacetime 3-Dimensional 
Programmable Logic Architecture.  Prior to founding Tabula, Steve was CTO of Cadence Design Sys-
tems, having joined Cadence through its acquisition of Simplex Solutions, where he was also CTO.  
At Simplex, Steve invented and led the technology development for the X Architecture, which 

radically improves chip design by pervasively incorporating diagonal wiring.  Before joining Simplex, Steve co-founded two 
successful biotechnology companies:  CombiChem, where he was CTO, and BioCAD, where he was CTO and, later, CEO.  In 
the 1980’s, he developed key logic simulation and place-and-route technologies that continue to have far-reaching influ-
ence. Steve received a B.S.E. degree in Electrical Engineering and Computer Science from Princeton University and holds 
over 240 patents.  In 2011, he was awarded the World Technology Award for IT hardware innovation

meet the presenters

JEFF  WAMPLER
CEO, AGILE PURSUITS FRANCHISING, INC. APFI, A PROCTER & GAMBLE COMPANY
Je! Wampler is the CEO of Agile Pursuits Franchising, Inc. (APFI), a Procter & Gamble Company, 
where he is responsible for the operations, development, expansion marketing and sales of the 
company’s Tide Dry Cleaners® and Mr. Clean Car Wash® businesses worldwide.  He has worked in 
Franchising for P&G for the past five years and most recently served as the Executive Vice President 

for APFI Strategy and Marketing.  Je! ’s leadership has been instrumental in creating and expanding the Tide Dry Cleaners 
and Mr. Clean Car Wash business models.  Prior to his current role, Je! spent five years as Director for P&G Fabric and Home 
Care Latin America Andean Region, managing a $600MM business involving 17 brands and five countries.   Je! has likewise 
worked on a variety of brands and brand management such as Folgers, Millstone, Pringles, Actonel, Secret and Metamucil.  
He started his career in Customer Business Development for P&G in 1986 after receiving his undergraduate degree in busi-
ness from Northern Kentucky University and an MBA from Xavier University.  

EDIE  WEINER 
EDIE WEINER, FUTURIST
Edie Weiner is president of Weiner, Edrich, Brown, Inc., a leading futurist consulting group. Formed 
in 1977, WEB has served over 400 clients (corporate, academic, government) in identifying oppor-
tunities in the areas of marketing, product development, strategic planning, investments, human 
resources and public a!airs. Clients have ranged from the U.S. Congress to many of the Fortune 

500. She is acknowledged as one of the most influential practitioners of social, technological, political and economic 
intelligence-gathering. At 29, Ms. Weiner was the youngest outside woman ever elected to a corporate board. She has 
been a guest lecturer at Wharton, Harvard, the U.S. Army War College, and a number of other universities. She serves on 
numerous advisory boards and has published articles appearing in publications including The Harvard Business Review, The 
Futurist and The Wall Street Journal.

SCOTT WILSON
FOUNDER & PRINCIPAL DESIGNER, MINIMAL
Scott Wilson is the founder and principal designer of MINIMAL. Formerly a Global Creative Director 
at Nike, he has been a design leader in organizations such as Thomson Consumer Electronics, 
IDEO, Fortune Brands and Motorola. Equal parts visionary designer and serial entrepreneur, Scott 
Wilson consistently delivers compelling, disruptive yet balanced and thoughtful solutions to 

market across a wide range of industries. But it’s Wilson’s vision with MINIMAL — his Chicago-based hybrid studio —
which merges his love of consulting with top global brands, partnering with start-ups and his intense passion for his own 
entrepreneurial ventures, that sets him apart as one of the most transformative designers working today. His work has 
been recognized with over 50 international design awards and has been exhibited internationally at venues including the 
Cooper-Hewitt National Design Triennial, MoMA, MCA and Chicago Art Institute.
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“The three things that are most essential to achievement are common sense, 
hard work and stick-to-it-iv-ness.” 
  
       – Thomas Edison



acknowledgements

25TH ANNIVERSARY OPENING RECEPTION

The Edison Awards would like to thank our sponsors, applepeak and OnStar, for their generous support of our 
25th Anniversary Opening Reception which took place last night.

 

MEET THE INNOVATORS FORUM LUNCHEON

We would also like to express our sincere gratitude to applepeak for being the generous sponsor of our lunch 
this afternoon.  Please visit www.applepeak.com to learn more about this exciting new company.

DESSERT TREATS

Our thanks also go out to the fine folks at Ticklebelly Desserts, a 2012 Edison Award Nominee, who provided 
the delicious dessert pops for our guests at both our Opening Reception and today’s Forum.  Learn about other 
Ticklebelly o!erings at www.ticklebellydesserts.com

Please note that due to security concerns, there is no taxi station at the New York Academy of Science buildings. If 
you have di"culty hailing a cab upon departure, there is a standing cab line at the Millenum Hilton Hotel. When 
exiting the NYAS building, turn right, then go left onto Vesey Street. Walk one block on Vesey to Church Street. Cross 
Church Street and go right for one block to the hotel.

taxi service

sponsors

PARTNERS
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Find out more about the Edison Awards at:

WWW.EDISONAWARDS.COM

“Be courageous. I have seen many depressions in business. Always America has emerged from 
these stronger and more prosperous. Be brave as your fathers before you. Have faith! Go forward!”
  
       – Thomas Edison


